little rules

Indie Author Checklist: Getting Your Book into Bookstores
& Libraries

1. 10 Little Rules has already prepped your book for retail

. Professional cover design (meets bookstore standards and looks good on a shelf)
. ISBN and barcode on the back cover

. Printed spine (for visibility on shelves)

. Retail pricing that fits your genre and format

. Wholesale discount (40 %) through IngramSpark; no returns

. Consignment option: Authors can place author copies on consignment. This is often a
good first approach.

2. Create a Professional Sales Kit (we can help with this)

. One-page sell sheet with:
o  Book title, author name, ISBN, price, and format
o  Short description and target audience
o  Author bio and local connection
o  Ordering info (Ingram, direct, or consignment terms)
o  Book cover image and author photo
. Business cards and/or bookmarks to leave behind

. Press release or local media coverage (optional but helpful)

3. Connect with Local Bookstores

. Research independent bookstores within driving distance

. Check each store’s local author submission policy (website or call)



. Visit the store in person—buy something and introduce yourself
. Ask for the book buyer or manager by name
. Offer a complimentary copy for review
. Be ready to discuss:
o  Consignment vs. wholesale options
o  Local author events or signings

o  How your book fits their audience

4. Connect with Local Libraries

. Identify local public and county libraries
. Research their collection development policy or “suggest a title” process
. Prepare a library-specific pitch email:

o  Mention local connection or relevance
o  Include ISBN, brief description, and ordering info (through IngramSpark)
o  Attach or link to reviews, press, or community interest

. Offer to donate one copy (many libraries will test demand first)

. Follow up politely after 2-3 weeks

5. Build Local Visibility

. Arrange author talks, readings, or workshops at stores, libraries and local businesses.

e  Connect with your local Friends of the Library group and get involved. Often these
groups organize Meet the Author events at the library.

. Notify local media outlets (newspapers, radio, community newsletters)
. Cross-promote on social media (tag the store or library)

. Encourage readers to request your book at libraries and stores



6. Follow Up and Maintain Relationships

. Send thank-you notes to managers or librarians
e Check in every few months on sales or consignment status

. Stay active and visible in your local author and business community



